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Navigating the Creative & Compliant Digital Pivot
Online conversations are not stopping.

On September 9, 2025, the FDA issued sweeping warning letters targeting pharmaceutical consumer-facing DTC channels.

headline. It was a clear signal that ensure compliance.

the era of glossy broadcast drug Unlike traditional broadcast, shifting from TV

ads is closing fast. todigital and social offers the speed and agility
needed to keep pace with today’s audiences.

This was more than a news . Protect your digital and social channels to
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) People expect personalized,
DTC ads are facing story-driven content, not
increased scrutiny one-size-fits-all commercials.
on fair balance and The adaptability of digital
disclosure. content* rewrite.

From Broadcast
to Digital:
Why Now?

Wider access to audiences
and monitoring.

The pivot isn’t just reactive, it’s strategic.

Digital marketing isn’t simply “safer” than TV; it's more effective at reaching
patients, caregivers, and HCPs where they already engage.
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. . Present risks and benefits More transparency: Be conservative as safety information will be
+ Creahwty equally in both visuals and copy. needed in the creative at equal importance. Social media platforms
— Balance will continue to allow safety information within one click.
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Authentic Storytelling Influencer Readiness

Patients engage more with content that Influencer partnerships can still be powerful to

reflects their reality: humor, emotion, reach patients and caregivers, but more rigorous

and personal stories win attention. guardrails need to be considered moving forward.
.

Navigating this shift requires expertise in both compliance rigor and creative innovation.
That’s where LiveWorld comes in:

Where Human-led +

LiveWorld Al-Powered Moderation
Helps to ensure risk detection.

MRL Collaboration
Frameworks

to accelerate approval
and adoption.

Pharma-ready
Content Creation

that balances risk
with creativity.

Social Program Monitoring

to monitor compliant
engagement.

Influencer Marketing [

covering everything from discovery
through compliance, so your
programs achieve business objectives
while staying fully compliant.

The Bottom
Line

< LiveWorld

Unlock Social

The FDA’s crackdown is not the end of DTC pharma marketing, it’s the
beginning of a new, greater digital transparency. With LiveWorld, you don’t
have to choose between creativity and compliance. You can have both.
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